
1) Customer email: 

I see that there will likely be another cable rate increase soon. I would love to see Nat Geo Wild added to 
the Classic program lineup. The National Geographic channel no longer includes the wonderful nature 
and wildlife programs that we all love. With the steadily increasing rates charged by the Plant Board, I 
believe you could manage to move Nat Geo Wild to the Class lineup. Including the retransmission charge, 
I already pay over $72 for Classic. It is not fair to tease the customers by putting the desirable channel 
(Nat Geo Wild) in the more expensive lineup. There are 9 sports channels in the Classic lineup. Why not 
switch Nat Geo Wild with the National Georgraphic channel--or have both in the Classic lineup. There are 
a lot of people that don't need to watch 9 sports channels but would like to have an entertaining and 
educational channel like Nat Geo Wild without having to pay over $82/month (including the 
retransmission charge). Also, to be honest and transparent, FPB should include the $12 retransmission 
charge in the cost shown on your web page for the Preferred and Classic.channels. FPB policy is 
beginning to make Direct TV look more desirable.  

Staff response: 

Thank you for your feedback.  We definitely understand your frustration with regards to the 

continually climbing cost of television programming.  FPB tries extremely hard to keep our 

costs low so that more than 75% of your cable TV bill goes directly to the programmers for 

the right to watch their programming. 

Unfortunately, while also charging exorbitant fees for their programming, these ownership 

groups (8 companies own 90% of the cable networks on Classic Cable) specify where we 

carry their networks.  All of the 9 sports networks on Classic Cable require FPB to carry 

them on Classic Cable if we want to offer them to our customers.  While many of FPB’s 

customers don’t watch sports, many do – they are consistently among the most viewed on 

our cable system. 

As for National Geographic and Nat Geo Wild, they are both owned by Fox Cable.  Not only 

does Fox control what airs on the channels, they also determine where they are to be 

carried.  National Geographic is required to be carried on Classic Cable.  FPB could add Nat 

Geo Wild to our Classic Cable lineup, but then every customer with Classic Cable would be 

required to pay for Nat Geo Wild instead of just those who take the optional Preferred Cable 

tier.  However if enough customers express interest in a specific channel (such as Nat Geo 

Wild), staff would definitely bring that information to our board for their consideration. 

Finally, with regards to the retrans surcharge.  That fee is a direct pass-through of the fees 

charged by Lexington and Louisville broadcasters for the right to retransmit their signals to 

our customers.  That fee has existed since May 2011.  We feel it is a way of being more 

transparent because our customers know exactly how much they are being charged for 

those channels by the broadcasters.   

 

2) Customer email: 

I truly believe that if this new Rate increase is approved you will see people cancel their service in droves. 
FPB is pricing themselves out of the market . Dish and Direct TV will swoop in with even lower rates to 
get people to switch. Most people are going to ROKU and the Fire stick with only using Internet Services. I 



personally have all the channels and my bill will be more than my electric and water and sewer bill at 
close to 200.00 per month. This is what I think the Public really sees concerning the FPB. They see that 
your not looking for any cost savings. Everything is passed onto the consumer IE : Raises, Too many 
vehicles sitting, etc. Should start to look for ways to cut expenses like every other government,business 
and consumers. I know other states have a Cable company that the individual can pick exactly what 
channels they watch and not pay for the channels they don't watch. Do not pass this on to the 
consumers.  

Staff response: 

The increases on FPB Cable customers’ cable rates are a direct result of increased 

programming cost of the networks.  There are eight companies that control 90% of the 

networks on Classic Cable.  Because of the leverage they hold, they are able to demand 

high prices and increased distribution.  This results in higher rates and less choice for our 

customers.  Dish and Directv have to deal with the same exact companies.  That (and the 

fact that they are publicly held companies) is why their prices are higher than FPB’s across 

the board.  You will often see lower promotional pricing, but these require multi-year 

contracts and signing up for Auto-pay.  After 12 months, those promotional rates will 

skyrocket to levels higher than FPB’s every day rates.  FPB works extremely hard to cut 

costs whenever possible.  In fact, the rate increase on Classic Cable being requested is 

slightly less than the actual increase in programming cost.  This is made possible by 

efficiencies in other areas.   

As for the ability for customers to pick exactly what channels they watch and pay for only 

those, FPB is not aware of any other cable company in the United States that offers 

anything like that.  The legal requirements laid out in the agreements that FPB (and every 

other operator in the country) sign make something like that a serious contract violation 

and grounds for a lawsuit. 

 

3) Customer comment at public hearing 

Should you be further burdening Classic Cable customers with increased cost of sports programming? 

Suggested that sports fans watch (and pay for) the programming they want as Preferred or HD Plus 

subscribers - there was no proposed increases for those tiers.  Perhaps the sports channels should be 

carved out and placed in their own premium package.   

Staff response: 

While increases in sports rights fees and therefore sports programming is without a doubt a 

large portion of the annual cable rate increases, the cost of virtually every single network on 

Classic Cable increases annually.  When agreements are renewed every 3-4 years, the rate 

in the first year will increase by 16-20%.  The rate will then increase 6-8% every single 

year for the remainder of the agreement.  This is the case with virtually every programming 

agreement that comes to our board of directors.  Those increases are what drive cable rate 

increases. 

The agreements that FPB executes with the media companies require FPB to carry each 

companies’ “core” network on our most highly penetrated tier (for FPB this is Classic Cable).  

That is the reason networks are on Classic Cable instead of Preferred Cable.  There is not a 



single network on Classic Cable that FPB would have the rights to move to a lesser 

penetrated tier (like Preferred or HD Plus).  FPB created the Sports Plus tier a few years ago 

as a way for our customers to access additional sports programming as an optional service 

without burdening all of Classic Cable customers with additional cost. 

As a point of reference, 98 of the 100 most viewed programs on FPB Cable last year were 

sporting events. 

 

4) Customer comment at public hearing 

 

AMC agreement was cause of previous rate increase - there were new networks, but none in HD.   We 

should extract more value out of price increases.  How has subscriber base been affected by price 

increases? State employees and retirees have had flat income for some time.  How will net income be 

affected by loss of subscribers?  NBC Universal most likely contributed to this increase.  Maybe we should 

consider dropping those services?  With regards to retransmission consent:  maybe we should consider 

dropping Louisville channels?  What about adding Paducah or Bowling Green broadcast channels? 

Staff response: 

While the AMC renewal certainly contributed to the size of last January’s rate increase, it 

was just a portion.  The cost of virtually every single network on Classic Cable increases 

annually.  When agreements are renewed every 3-4 years, the rate in the first year will 

increase by 16-20%.  The rate will then increase 6-8% every single year for the remainder 

of the agreement.  This is the case with virtually every programming agreement that comes 

to our board of directors.  Those increases are what drive cable rate increases. 

As for launching HD versions of channels, FPB has more than 100 HD channels currently on 

the channel lineup.  As our customers use more and more bandwidth for high speed 

internet, FPB has to be judicious when it comes to launching new HD channels as the space 

they take up could potentially be used for internet access instead.   

FPB began losing video customers in 2008.  Several factors - the global financial crisis, 

rising programming costs (and corresponding rates), and proliferation of OTT video 

solutions (Netflix, Hulu, etc) - all contributed to a steady loss of video customers over the 

past 9 years.  This trend has been seen by cable and satellite operators around the world 

and is not unique to Frankfort.  As for the effect these losses have on FPB’s net income, as 

the company loses revenue from customer drops we also do not have to pay programming 

fees for that customer, which is approximately 75% of a cable customer’s bill.  The 

remaining 25% of a cable customer bill goes to cover operating/administrative expenses, 

debt service and capital infrastructure projects that are being spread over fewer cable 

customers each month, but this pressure has been offset by an increase in broadband 

business over the same period.   

 

With regards to NBCUniversal, FPB is currently under contract with them to carry their 

networks through December 31, 2018.  When it comes time for renewal, FPB’s board of 

directors will need to consider whether the channels merit whatever the associated cost is.  

Keep in mind that NBCUniversal has 7 of the top 50 rated cable channels on FPB’s lineup: 



USA, MSNBC, SyFy, Golf, E!, Bravo, and CNBC.  They also have the exclusive rights to the 

Summer and Winter Olympics. 

Finally, in reference to retransmission consent, FPB does believe dropping duplicate 

broadcast channels from Louisville should be considered when our current retransmission 

consent agreements expire at the end of 2017.  Frankfort is in the Lexington Designated 

Market Area (DMA) and is significantly viewed for the Louisville DMA.  As such, we are only 

legally able to carry broadcast channels from the Lexington and Louisville DMAs.  We do not 

have the legal ability to carry channels from the Paducah or Bowling Green DMAs. 

 

 

 

 

 


